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Welcome
We are delighted to announce that Pembroke VCT is now a £200 million  
fund with a maturing portfolio of over 40 growth-stage companies.  
We aim to find exceptional and innovative founders to grow the businesses  
of tomorrow. We continue to invest in founder-led businesses with our 
‘stepping-stone’ investment strategy.

In the 12 months to July 2022, we have invested £15.5 million into new 
companies and £33 million into follow-on opportunities. Additionally, our  
target dividend has increased from 3.0 pence per share to 5.0 pence per share.

In this issue we would like to tell you about our new investments into the 
midwife-founded business My Expert Midwife, podcast solutions brand  
Auddy, and Bloobloom, the ethically made designer eyewear business. 

We also bid farewell to one of our earlier investments, modern luxury fashion 
brand ME+EM. We first backed Clare Hornby in 2015 and it has been fantastic  
to help the brand grow into the high-end popular digital direct-to-consumer 
fashion business that it is today, despite the challenges of the pandemic.  
We will also give you an update on the rest of our portfolio, with exciting  
news from Peckwater Brands, N Family Club, OnePlan, COAT and more. 

Contents
New Investments 
My Expert Midwife .............................. 3 
Bloobloom ........................................... 4 
Auddy .................................................... 5

Portfolio Updates 
Beryl ...................................................... 5 
ME+EM ................................................ 6 
JustWears ............................................. 6 
Peckwater Brands .................................7  
OnePlan  ............................................... 8 
LYMA  ................................................... 9 
Rubies in the Rubble ........................... 9 
COAT ................................................. 10 
Secret Food Tours ............................ 10 
N Family Club .......................................11 
BOAT ....................................................11

Founders’ Breakfast Event ................ 12 151.0p
Total return at  

March 2022 (134.1p 
March 2021)

£33m
Follow-on investments 

(12 months to  
July 2022)

£46m
raised in the  

2021/22 offer

£200m
AUM at March 2022 
(£131m March 2021)

16x
return on ME+EM 

investment  
(exited in March 2022) 

£15.5m
New investments  

(12 months to July 2022)

2



We are delighted to have made an initial investment of 
£1.5 million into My Expert Midwife, the award-winning, 
midwife-founded brand for pregnancy, birth and beyond.

My Expert Midwife was established in 2017 by registered 
midwife Lesley Gilchrist and massage specialist Claire 
Charlton. Drawing from their personal experience and 
professional expertise of caring for women throughout 
pregnancy, the brand launched a range of no-nonsense 
products developed to tackle taboos around pregnancy and 
childbirth for new and expectant mums and new babies.  
At the heart of the business is a team of expert midwives 
with 140+ years of combined experience in midwifery. 

The brand currently has a portfolio of 19 products, all 
designed to help women prepare and recover during 
pregnancy, birth and early parenthood, alongside midwife-
developed webinars, antenatal classes and e-books.

The investment will support My Expert Midwife to scale 
the business through new product development and 
channel expansion. In the UK, over 5 million people are on 
their pregnancy journey each year from trying to conceive, 
through pregnancy and caring for a child under one. 

NEW

Date of investment:  May 2022
Amount invested by Pembroke:  £1.5m
Percentage of ownership:  13.6%

New investments

Lesley Gilchrist
registered midwife and CEO of  

My Expert Midwife

Our driving vision is to help all parents-to-be on their 
journey to parenthood, every step of the way, from 

preconception, through pregnancy and birth, to recovery 
and caring for their new baby, whether that be through 
our expert information guides and ebooks, our midwife-

developed products or our antenatal services. 

We are delighted that our new partnership with  
Pembroke will help us to springboard those plans  

and help more parents-to-be than ever before.”

”

Spritz for Bits has 
helped over 300,000 

women recover 
following childbirth. 

Products are sold 
online and in Boots, 

John Lewis, Ocado, JoJo 
Maman Bébé and Next.

Fred Ursell
Investment Director, Pembroke 

Investment Managers LLP
”

We are excited to be backing such a knowledgeable 
and experienced team to provide amazing products 
and expert knowledge advice to new and growing 
families around the country. This is a sector with 

huge potential and we are looking forward to 
helping the team explore new opportunities for  

the My Expert Midwife brand in future.

”
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We are delighted to have invested £2.5 million  
into ethical glasses brand Bloobloom as part of  
a £3.7 million fundraise, alongside DMG Ventures  
and several angel investors. 

Established in 2018 by brothers Abbas and Fares Manai, 
Bloobloom is disrupting the glasses market by selling 
premium spectacles and sunglasses at a fair price,  
via a seamless buying experience. Bloobloom sells  
direct to consumers both online and offline through  
a growing store network, removing the middlemen  
and costs associated with them. This latest round of 
investment will help Bloobloom further develop its 
pioneering technology and scale its business in the UK.

Bloobloom adopts a transparent business model, sharing 
information such as raw material costs, transport and 
taxes with customers to demonstrate what they are 
getting for their money. Acting in stark contrast to its 
costly competitors, Bloobloom sells its glasses at an 
average price per pair of £95 whilst still achieving a 
healthy margin. The founders believe premium glasses 
can be reasonably priced and reject the glasses industry’s 
current pricing conventions.

A key goal of the business is to help the 2.5 billion 
sight-challenged people in the world without access  
to glasses. Bloobloom’s Pair for Pair programme ensures 
that, for every pair of glasses sold, Bloobloom donates 
another pair to someone in need.

Bloobloom successfully launched two London stores in 
November and December 2021 (based in Carnaby Street 
and Marylebone High Street) and plans to grow this store 
network firstly in London before looking nationwide.

NEW

Date of investment:  August 2022
Amount invested by Pembroke:  £2.5m
Percentage of ownership:  14.1%

From day one we set out to disrupt the glasses market and 
this investment is another demonstration of realising that 

ambition. Consumers today have higher expectations of the 
brand experience, technology and ethics associated with 
the glasses they buy. Our latest investment will help us 

to continue to not only meet these expectations  
but exceed them.

Fares & Abbas Manai
co-founders of Bloobloom”

”
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Portfolio Updates

Auddy is the award-winning podcast business founded  
by former Virgin Executive and Virgin Radio International 
founder, Andrew Craissati. The £2.5 million round  
was led by us, having invested £1.8 million, and was  
supported by existing investors Haatch Ventures  
and Brick Capital Ventures.

Auddy was established in 2020 by Andrew together with 
co-founders comprising senior executives from Netflix, 
Warner Music and EMI. Drawing on an illustrious career  
in audio and media (for organisations such as Universal 
Studios and National Geographic), Andrew recognised  
the challenges faced by advertisers, brands and 
organisations in their quest for podcast solutions  
across advertisement sales, distribution, production  
and private podcasting.

Auddy operates three main revenue streams:
� Selling advertising inventory for leading podcasts  

in the UK and European markets
� Producing original, high-quality award-winning podcasts 

for well-known brands such as Selfridges, Fenwick, 
Soho House, and Greenpeace
� A ‘private podcasting’ service that offers an organisation 

the ability to share audio content directly with a 
targeted community in a private environment. 

With over 4,000 podcast shows, 12 million monthly 
downloads and 11 million downloads in the UK alone, 
Auddy’s podcasts include popular titles such  
as Science-ish, Inside the Tour and Smoke Screen.

The business has recently acquired Audiomy, a podcast 
advertising sales company focused on the German 
language/DACH region.

Beryl continues to launch its cycle and e-scooter hire 
schemes in cities across the UK and has quickly become 
the UK’s leading micromobility provider. 

Beryl and BCP (Bournmouth, Christchurch and Poole) 
Council recently celebrated a significant milestone of 
riders taking one million journeys. This equates to nearly 
95 circuits around the earth and 138 tonnes of carbon 
monoxide emissions saved. Feedback from 31,151 users 
since March 2021 also shows that over a quarter (26%) of 
bike and e-scooter journeys in BCP have now replaced 
road transport journeys – including driving a car/van, 
being a passenger in a car/van, using a taxi or riding a 
motorbike or moped.

Date of investment:  August 2022
Amount invested by Pembroke:  £1.8m
Percentage of ownership:  8.7%

NEW
Andrew Craissati

Founder & CEO, Auddy Limited ”

Meeting Pembroke and working with Simon, Fred and 
Angus has been a thoroughly enjoyable and professional 
experience. From the first meeting between the Pembroke 

and Auddy teams, the detailed but agile approach has 
been refreshingly indicative of exciting times for the future 

of our partnership. Pembroke also showed considerable 
interest in and support for our existing and amazing 

family of shareholders and investors: as our lead investor, 
Pembroke has rightfully earned the position to support 

Auddy going into our next exciting chapter.

”
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We have sold our investment in ME+EM – the British 
direct-to-consumer fashion brand – achieving a return of 
16x our original investment. ME+EM is our third successful 
exit in the space of 14 months, having sold Pasta 
Evangelists and Plenish in January and May of last year.

We were a long-term investor in the brand, having first 
backed Clare Hornby in 2015, working alongside her and 
the team to help build the modern luxury fashion brand 
that it is today. 

Pembroke’s stake in the business was sold to Highland 
Europe, who have invested to accelerate the brand’s 
international expansion in the US, Australia and the 
Middle East.

The high-growth fashion business was a digital direct to 
consumer company with elements of wholesale through 
individual stores and Harrods. The modern fashion brand 
launched new products on a weekly basis, as opposed  
to the seasonal launches typical of the rest of the industry. 

Pembroke exits modern luxury fashion brand 
ME+EM achieving a 16x return on investment

We backed the impressive co-founder behind men’s  
basic wear brand, Yang Liu, in September last year.  
The 29-year-old co-founder of JustWears was featured  
in the prestigious Forbes 30 under 30 list due to her 
unique background and innovative solution to creating 
sustainably produced men’s underwear. 

The inspiration for Yang’s sustainable underwear startup 
comes from her childhood growing up in Southeast China 
in an area that struggled with droughts because of its 
reliance on cotton, a crop that needs a lot of water to grow.  

JustWear’s Founder, Yang Liu, features  
on the cover of Forbes 30 under 30

Her innovative solution, developing material using natural 
alternatives like corn and mushrooms, has proven popular 
with shoppers: since launching on Kickstarter in 2017, 
Yang Liu and cofounder Alexander Walsh have raised over 
£3 million in capital and sold more than 250,000 pairs of 
men’s underwear.

Clare Hornby
Founder and CEO of ME+EM

Thank you to Andrew and the team 
at Pembroke, whose support and 

early-stage backing was so crucial 
in the early days of ME+EM.”

”
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Peckwater Brands has secured £15 million in its series  
A funding round, with Pembroke contributing £3 million, 
taking the business’ post-money valuation to £65 million.

Founded in 2019, Peckwater Brands builds delivery-only 
food brands, driven by data-led customer insight, for 
restaurants up and down the country. The orders are 
cooked and delivered from existing kitchens alongside 
their day-to-day operations. 

The funding will be used to develop Peckwater’s 
technology that enables kitchen operators to succeed  
at delivery – including machine learning-generated 
menus and operations performance improvements.

The business also plans to use the funds to accelerate its 
expansion, with its UK team planning to take the company 
from operating in 150+ sites to being the largest kitchen 
network in the UK.

Additionally, Peckwater is expanding internationally.  
This includes the development of its US division, which 
was launched in Miami earlier this year. The business will 
also expand further into Europe, with sites in France and 
Belgium due to launch later this year. 

Peckwater Brands raises £15 million in latest 
funding round with Pembroke investing  
a further £3 million

Sam Martin
Co-founder and COO  
of Peckwater Brands

We have always been incredibly ambitious with 
where we can take Peckwater Brands. And, given the 
rapid success we’ve seen in the UK, we’ve now set our 
sights on the international stage. Not only have we 

established a strong presence within the US and UAE, 
but we are set to make waves across Europe in the very 
near future - and our latest funding round success will 

certainly accelerate these plans.”

”

Leo Bradshaw
Co-founder and CEO  
of Peckwater Brands

Our success speaks for itself. From enabling our 
partners to greatly improve their operations and 
monthly turnover, to transforming the way the 
hospitality sector considers franchises, we have 

demonstrated the true potential of virtual brands. 
This latest investment will enable us to build upon 
our existing efforts and accelerate our expansion.

”

”
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We have invested a further £2m into OnePlan, the 
collaborative event management platform, as part  
of a £4.1m investment round.

The new funding comes as OnePlan announced it has 
been chosen as the official event management platform 
for the Paris 2024 Olympic and Paralympic Games. Watch 
the announcement film at oneplanevents.fr

OnePlan is an event planning and management platform, 
founded in 2019 by Paul Foster, an international crowd 
management expert on a mission to simplify every step of 
the event planning process. 

Having worked in the event management industry for 
many years, Paul identified a problem and developed  
the solution. This follows Pembroke’s strategy of backing 
founders who have a deep knowledge of an industry  
and thus develop an innovative solution to a problem  
they know well. 

Pembroke first invested in OnePlan in June 2021, shortly 
after it had launched its ‘Venue Twin’ platform, creating 
the first ever multi-use digital twin that provides a 
hyper-realistic, real-time and interactive way to plan 
events and venues. This technology allows instant 3D 
visualisation of a venue, enabling detailed planning. 

OnePlan is named official 
partner for Paris 2024 
Olympic & Paralympic Games 

Paul Foster
Founder and CEO of OnePlan

It’s an enormous endorsement to have Pembroke 
and Eppes Creek invest again based on what 

they’ve seen in the nine months since their first 
investment. Partners like these give us the ability 
to leap ahead and take on something as big as the 

Olympic and Paralympic Games Paris 2024.”
”
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Described as an “industry trailblazer” by Forbes for both 
its Supplement and Laser device, LYMA has continued  
to innovate, having launched an updated supplement 
formula in April and the FDA-cleared LYMA Laser in  
May this year. The US version of the LYMA Laser was  
the culmination of over two years of development  
and is the first clinic-grade laser to be approved by  
the FDA for home use in America. 

Since launching the LYMA Laser, LYMA has gained an 
incredible global following, with customers in over 70 
countries, and is regularly used by celebrities including 
Paris Hilton, Hailey Bieber, Julianne Moore and Kim 
Kardashian. LYMA continues to expand into new territories 
and develop new technologies. Its commitment to 
category-defining product innovation supports its 
positioning as the world’s first true crossover wellness  
and technology brand and the leader in defining the 
future of the emerging Well Tech industry.

Its mouth-watering ketchup is jam-packed with surplus 
ingredients which would otherwise be wasted. Now food 
waste pioneers Rubies in the Rubble have squeezed in 
even more sustainability by serving it in 100% recycled 
squeezy bottles. 

After much demand, the sought-after sustainable squeezy 
bottle by Rubies in the Rubble has landed in Waitrose, 
Morrisons and Ocado. Not only does the award-winning 
ketchup now pack in surplus pears that would otherwise 
be wasted; the new squeezy format repurposes post-
consumer waste plastic, making the bottle both 100% 
recycled and 100% recyclable.

Since launch, the company has prevented over 4 million 
pieces of fruit and vegetables - 473 tonnes - from going  
to waste.

Squeeze the day

Jenny Costa
Founder of Rubies in the Rubble

Being a small business owner and foodie fanatic,  
I have always been obsessed with taste and quality. 

But Rubies in the Rubble is about much more than just 
making delicious-tasting preserves; I wanted to create 

a tangible solution to help people fight food waste and, 
with every bottle, raise awareness about the need  

to value our food supply.”
”
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We have invested a further £2 million into climate-
positive, luxury paint company COAT, as part of a £3.5m 
investment round. COAT continues to revolutionise and 
disrupt the home decorating industry by redefining the 
customer experience. 

Since our initial investment in June 2021, COAT has more 
than doubled its customer base, building an engaged 
community of over 50,000 home decorators. In less than  
a year, the team has tripled in size and continues to deliver 
a purchasing experience customers love. The COAT brand 
has gone from strength to strength and recently partnered 
with iconic British homeware brand, Heal’s.

The £3.5m investment from Pembroke VCT, Channel 4 
Ventures and Seedrs will support COAT’s rapid expansion, 
with the funds helping to scale marketing efforts and 
further grow the team across its data, finance, customer 
service, marketing and sales functions.

Pembroke lead £3.5m investment round 
into climate-positive paint company COAT

The global food tour company has come back from the 
pandemic stronger than before, despite having fewer 
tours in fewer cities globally. The business recently had  
its best quarter since launching - numbers are 20% higher 
than their 2019 pre-covid numbers.

Secret Food Tours has reopened most of its tours, having 
recently relaunched Vancouver, Toronoto, Montreal, 
Philadelphia, Dallas, Nashville, Las Vegas, LA, Miami and 
Lima. It has also launched in a new city, Belfast. 

The tours have even had some celebrity guests, such  
as WWE superstar Ronda Rousey. 

Rob Abrahams and Rob Green
Co-Founders, COAT

This latest funding from deeply consumer-centric investors 
really fuels the fire for COAT. In an industry posting YoY 

decline, COAT is bucking the trend in a big way. Customers  
are voting in their droves for the new way, powering  

3x annual revenue growth for COAT.

The latest round of funding helps us bring the COAT way to 
more customers in the UK, and abroad. As the only Climate 

Positive Paint and B Corp Certified paint company, we’ll 
continue to lead with sustainable products and practices, 
cementing our position as the premium brand for a new  

and conscious generation.”

”
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Boat International Media proudly hosted the 17th annual 
World Superyacht Awards in London in May. 

The World Superyacht Awards is a globally acclaimed 
event, known for its credibility, prestige and glamour, 
distinguished from all other yacht awards thanks to an 
independent panel of judges, all of whom are superyacht 
owners themselves.

BOAT’s World Superyacht Awards

Over 370 guests – a Who’s Who of the luxury yachting 
world, including superyacht owners, designers, top 
shipyard executives and ultra high net worth invididuals 
– gathered for the welcome party at Westminster Abbey, 
and for a magnificent gala dinner and awards ceremony  
at The Guildhall.

The event was hosted once again by Natasha Kaplinsky 
and in association with AKYACHT. The celebrations 
recognised the remarkable ingenuity and innovation 
demanded by the design, engineering and construction of 
the world’s finest luxury yachts, with each winner 
collecting the highly coveted Neptune trophy.

New investment in the group’s continued expansion, 
people and impact strategies will support N Family Club’s 
mission to become the highest quality and most loved 
nursery group in the UK.

With the backing of Gresham House, N Family Club will 
continue under Phil Sunderland’s leadership. It aims to 
further accelerate its growth alongside key initiatives that 
will improve its team offering and N’s ability to offer 
bursaries to children who would not otherwise have 
access to high-quality early years provision.

Founded in 2017, N Family Club is a group of 20 
progressive nurseries across London, Kent, Surrey  
and the West Midlands. Understanding the impact that 
quality early years education has on a child’s long-term 
opportunities, N Family Club set out to rethink early  
years education. With its own bespoke curriculum, and a 
reimagined offering for both parents and team, the group’s 
unique brand of nursery immediately found an audience, 
enabling rapid growth over the past five years.

With this new backing, N Family Club will also continue  
to expand its impact strategy, with a particular focus  
on initiatives that support its people, the planet and 
building positive futures for children in the communities  
it serves. 

N Family Club closes £42m investment 
round with Gresham House Phil Sunderland

N Family Club Founder and CEO

In less than five years, we have expanded to 20 nurseries and 
been recognised as the UK’s highest quality early years group. 

We have been able to do so by being focused on delivering 
outstanding education to the children in our care, offering our 
team unparalleled opportunities, and creating a sector-leading 
proposition for parents. In addition to building a wide portfolio 
of nurseries that look and feel uniquely our own, we have also 
welcomed other high-quality groups and nurseries into the N 
Family. I am proud to have assembled a team of some of the 

most experienced leaders in early years to support our growth, 
alongside experts from outside the sector.”

”
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We hosted a breakfast event at Langan’s Brasserie in 
London for our founders, with data expert Christian 
Broughton, Managing Director of The Independent. 

In 2020 Christian moved into a newly created role of 
Managing Director, starting a series of new ventures – 
including Independent TV and Independent eCommerce. 
In his first year in the role, the projects had immediate 
effect, with Independent Digital News and Media revenue 
growing by 36% year-on-year, and profits more than 
doubling, despite the challenges of the pandemic. 

Important information and disclaimer: This document is issued by Pembroke Investment Managers LLP (“Pembroke”), a limited liability partnership incorporated in England and Wales with 
registered number OC379193 of 3 Cadogan Gate, London SW1X 0AS. Pembroke is authorised and regulated in the conduct of its business by the Financial Conduct Authority. Pembroke has prepared 
and approved this document and the information herein as a “financial promotion” for the purposes of the Financial Services and Markets Act 2000 for persons reasonably believed by Pembroke 
to be of the kind to whom it is permitted to communicate financial promotions. This document has not been approved by any relevant regulatory authority and does not constitute an offer or 
invitation in respect of the sale or purchase of securities in any jurisdiction, or of any of the businesses or assets described herein. No offer to sell investments is being made on the basis of the 
information contained in this document. Before investing, (prospective) investors should read the relevant prospectus and/or key information document, available from www.pembrokevct.com as 
these documents contain important information about any offer, including charges, tax and specific risk warnings.

3 Cadogan Gate, London, SW1X 0AS
Incorporated in England and Wales with registered number 08307631
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Founders’ Breakfast 
Event with data expert 
Christian Broughton

Christian is an advocate for data-fuelled businesses,  
so in this talk he delved into the value of customer  
data and how to optimise this to increase the value  
of a business.

We thoroughly enjoyed hosting this event and seeing all our 
founders together in one room for an insightful morning.  
We look forward to hosting more events in the future.

Christian showed us  
the power that data can bring 

to a business: shaping strategy, 
encouraging experimentation and 

measuring performance. Two points were 
made very clear. Firstly, ignore data at your 

peril, and secondly, data scientists with 
business mindsets are worth their  

weight in gold!

Matt Halstead
CFO of Dropless ”

”


